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Executive Summary
This policy brief lays out the evidence and rationale 
for a more coordinated and comprehensive 
approach to news literacy education in the UK as 
part of current efforts to secure access to trusted 
public-interest news in the coming decade.

News literacy is necessary because of the crucial 
role that public-interest news – fact-based 
information about public affairs produced by media 
outlets and disseminated through traditional media 
and/or digital technologies – has in the concept of 
citizenship and the exercise of democratic rights 
and civil responsibility. News literacy education 
enables citizens of all ages to develop and apply 
the skills, knowledge, habits, and dispositions 
necessary to become news literate. Integral to 
this is people’s ability to think critically about 
the news, which is crucial to their ability to make 
informed decisions and, in turn, to the functioning 
of democracy.

Research suggests that news literacy education 
can help create a virtuous cycle between civic 
engagement, news literacy and trust in journalism. 
The process of mainstreaming news literacy 
education within the education system must begin 
as soon as possible; from here it can be embedded 
into the UK’s approach to lifelong learning.

This brief outlines the roles that different 
stakeholders – in particular news audiences, 
policymakers, educators, students and families, 
as well as the news industry – have in making 
this happen. It outlines the current opportunities 
and challenges for each stakeholder group, 
before identifying key factors that will have the 
potential to influence the delivery of news literacy 
education in the UK over the next 10 years. These 
point to the importance of building a more co-
ordinated and comprehensive approach to news 
literacy education that embraces the brief’s three 
recommendations:

1.	 Mandate the provision of news literacy for every 
student in every school and college across the 
nations of the United Kingdom.

2.	 Expand lifelong learning and broaden 
educational participation for groups that 
cannot be reached via the formal education 
system.

3.	 Coordinate news literacy initiatives and 
funding through a News Literacy Forum and 
a government Minister designated as having 
overall responsibility for media and information 
literacy (with news literacy being approached 
as a component of this).
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Introduction
Background
This policy brief addresses the advancement of 
news literacy education across the United Kingdom 
within the context of ongoing efforts to secure the 
future supply of trustworthy public-interest news.

The policy brief originates from the News Futures 
2035 foresight initiative;1 an 18-month, participatory 
research project that explored how the supply of 
trustworthy public-interest news can be secured 
in the UK. This project involved 300 thought 
leaders – policymakers, regulators, academics 
and representatives of the media and other 
creative industries – who are concerned with the 
sustainability of trustworthy public-interest news 
in the UK. The project was led by Dr François Nel 
and Dr Kamila Rymajdo of the University of Central 
Lancashire’s Media Innovation Studio with support 
from the Google News Initiative and Research UK.

A key finding from the News Futures 2035 project 
was the need to enhance critical news literacy 
across society by prioritising, intensifying and 
coordinating news literacy efforts.2 One of the 
project’s recommendations to the News Futures 
Forum3 was to strengthen efforts to do this “across 
all key stakeholders - news makers, producers, 
distributors, redistributors, consumers, and 
policymakers and implementors.”4

1See https://mediainnovationstudio.org/home/news-futures-2035/ for details of the News Futures 2035 initiative.
2Nel, François, and Kamila Rymajdo. News Futures 2035 Final Report. Preston, UK: Media Innovation Studio, University of Central Lancashire, 2024.
3The News Futures 2035 project recommended the formation of a News Futures Forum that would “create a space for stakeholders to come 

together for frank and constructive dialogue, working towards consensus whilst recognising and understanding differences” with a view to 

securing the supply of trustworthy public-interest news in the UK (Ibid: 42-3).
4Nel and Rymajdo, News Futures 2035 Final Report, 44.
5The News Literacy Education Working Group was convened in collaboration with Professor Simeon Yates and Dr. Gianfranco Polizzi from the 

University of Liverpool and Frances Yeoman from Liverpool John Moores University. A full list of participants can be found at the end of the report.
6Nel and Rymajdo, News Futures 2035 Final Report, 13-18.

Method
On May 1-2, 2024, the News Futures 2035 project 
convened a working group of 15 educators, 
academics and policymakers involved in news 
literacy education5 to look at how the provision of 
news literacy education in the UK can be secured 
over the next decade. During the facilitated 
workshop and informal discussions, the working 
group used a condensed version of the News 
Futures 2035 methodology6 to identify strategies 
for doing this.

First the working group identified “driving forces” 
that influence the future provision of news literacy 
education in the UK, before homing in on those 
factors that were both highly important and highly 
uncertain (“critical uncertainties”). Participants 
then explored scenarios for the provision of news 
literacy education based on four permutations 
of the two most pivotal “critical uncertainties” 
identified by the group: the delivery and the 
awareness / promotion of news literacy education. 
These scenarios surfaced key approaches that the 
working group thinks will enhance news literacy 
education in the UK, and these were the basis for 
the group’s recommendations presented in this 
paper along with supporting evidence.

News Futures 2035 Policy Brief   I  3



News Literacy
News literacy is a relatively new and still fluid 
concept. The working group considers news 
literacy to be a component of media and 
information literacy7 that is concerned specifically 
with the role of news in society. News literacy is 
necessary because of the crucial role public-
interest news – fact-based information about 
public affairs conveyed through mass media – has 
in the concept of citizenship and the exercise 
of democratic rights and civil responsibilities. 
News literacy encapsulates the knowledge and 
skills necessary to navigate news environments, 
although simply having that knowledge and skills 
does not mean they will be applied and must 
coexist alongside attitudes, social norms and 
perceived controls that influence behaviour.8 
Therefore, being news literate is having the 
knowledge around the personal and social 
processes by which news is produced, distributed 
and consumed, but also the skills that allow 
news users some control over these processes.9 
In the UK, news literacy is understood to involve 
building informed, critically aware and empowered 
citizens who comprehend journalism’s role in 
society.10 This involves citizens having the ability 
to critically process, analyse and evaluate news 
content, editorial decision making and journalistic 
processes, ethical standards and how news is 
regulated, and is tied to ethical literacy.11

Tully et al.12 identify five knowledge and skills 
domains for news literacy related to news 
production, distribution and consumption and the 
role of news in society – the “five C’s”:

•	 Context – the social, legal and economic 
context in which news is produced, which 
includes the environment in which journalists 
work.

•	 Creation – the process of conceiving, creating 
and reporting news.

•	 Content – the qualitative characteristics of a 
news story that distinguish it from other types 
of media content.

•	 Circulation - the process through which news 
is distributed and spread among potential 
audiences.

•	 Consumption – personal factors that 
contribute to people’s exposure and attention 
to news, and their evaluation and recognition of 
the effects of this exposure.

7Ofcom defines media literacy as “the ability to use, understand and create media and communications in a variety of contexts” (Ofcom, 2024: 3). 

In today’s media ecosystem, media literacy – and thus news literacy – is related to concepts such as digital literacy, information literacy, visual 

literacy and digital citizenship (see Rogow, 2023 : 6)
8Tully, Melissa, Adam Maksl, Seth Ashley, Emily K. Vraga, and Stephanie Craft. “Defining and Conceptualizing News Literacy.” Journalism 23, no. 8 

(2022): 1589-1606. https://doi.org/10.1177/14648849211005888, 1601.
9Tully et al.,  “Defining and Conceptualizing News Literacy”, 1601.
10Nel Yeoman, Frances. “The Challenge of Defining News Literacy: Perceptions from the UK News Literacy Sector.” Journalism 0, no. 0 (2023). 

https://doi.org/10.1177/14648849231211832, 13.
11Gibson, Hamish, Lexie Kirkconnell-Kawana, Ed Proctor, Julie Firmstone, and John Steel. News Literacy Report: Lessons in Building Public 

Confidence and Trust. Monograph. Impress, 2022, 5. 
12Tully et al., “Defining News Literacy”, 1593-1601.
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News Literacy Education
As with media literacy more broadly, news literacy 
education is designed to provide students of 
all ages with the skills, knowledge, habits, and 
dispositions necessary to become the lifelong 
learners, critical and creative thinkers, effective 
communicators, and engaged, ethical community 
members and citizens needed to sustain a vibrant 
democracy in a digital world.13 News literacy 
education is a multidisciplinary expansion of 
traditional literacy instruction that teaches 
students to routinely apply critical inquiry, reading, 
and reflection skills to all forms of news that they 
encounter, use, and create by enabling students 
to master three anchor skills: analyse, reflect, and 
create.14

Currently a handful of organisations – most linked 
to major news platforms – fund and deliver short, 
news literacy courses to UK schools that request 
them. The UK government has encouraged this 
approach,15 partly because it could help sustain 
news outlets by creating an awareness and a 
demand for news, an issue at the heart of the 
News Futures 2035 project. Indeed, industry 
involvement in news literacy initiatives offers 
benefits, as professional journalists can engage 
with students to dispel misconceptions and 
promote the value of verified information. Such 
interaction not only educates young audiences but 

also allows journalists to return to their work with 
a deeper understanding of their impact.16 However, 
there is a perhaps inherent conflict of interest in 
news providers delivering news literacy education, 
particularly as news industry practices generate a 
need for news literacy among audiences, whether 
to navigate bias or inaccuracy within the news 
or to understand that algorithms and analytics 
might be driving the stories that are surfaced for 
each individual.17 Other countries have started to 
integrate a critical form of news literacy education 
into their school curricula.18

A UK initiative to pilot a media literacy resilience 
toolkit19 for young people involved educators, young 
people, librarians, journalists and digital media 
producers, and was informed by “an emerging 
new manifesto for media literacy education” – 
which includes news literacy education – with the 
following priorities:20

•	 Rather than producing competence frameworks 
for media literacy, as though it is a neutral set 
of skills for citizens, media education needs to 
enable students to apply the critical legacies of 
media literacy education on the contemporary 
media ecosystem.

13Rogow, Faith. Preparing for Civic Responsibility in Our Digital Age: A Framework for Educators to Ensure Media Literacy Education for Every 

Student. DemocracyReady NY and the Center for Educational Equity; Teachers College, Columbia University, New York, 2023, 5-6.
14Rogow, Preparing for Civic Responsibility in Our Digital Age, 5-6.
15Department for Digital, Culture, Media & Sport. Online Media Literacy Strategy. 2021, 52.
16Yeoman, Frances, and Kate Morris. “The Place of Media Organisations in the Drive for Post-pandemic News Literacy.” Journalism Practice 18 

(2024): 158–180. https://doi.org/10.1080/17512786.2023.2169186, 177.
17Yeoman and Morris, “The Place of Media Organisations in the Drive for Post-pandemic News Literacy”, 159.
18Yeoman and Morris, 177.
19See The Centre for Excellence in Media Practice | Bournemouth University and Evaluating Media Literacy with a Theory of Change | Bournemouth 

University for further details.
20McDougall, Julian, and Karen Fowler-Watt. “Media Literacy versus Fake News: Fact Checking and Verification in the Era of Fake News and Post-

truths.” Journalism Education 8 (2019): 59–68, 67.
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•	 Educators need to adopt a dynamic approach 
to media literacy and increase the experiential, 
reflexive aspects of media practice in the 
curriculum. Resilience to (media) representation 
is enhanced by expertise in representing.

•	 The critical exploration of social media, 
algorithms and big data form crucial aspects 
of the curriculum, accompanied by applied 
practical learning in the uses of them for 
social justice, as opposed to training the next 
generation in the use of these for even further 
commercial and political exploitation of one 
another.
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Why News 
Literacy Education 
Matters
There appears to be synergy between people’s 
civic engagement, news literacy and trust in 
journalism. A well-informed citizenry that can 
evaluate the validity of news – an ability that 
requires media consumers to be news literate – is 
a sign of a healthy democracy.21 There is a proven 
correlation between people’s ability to analyse 
news media and civic engagement.22 Meanwhile, 
greater levels of public understanding of how 
journalism works and how it is regulated – the 
standards and ethical principles guiding journalists 
– might increase levels of trust in journalism.23

The sooner these virtuous cycles start in people’s 
lives the better, it would seem. In their recent 
evaluation of the UK’s NewsWise initiative,24 
Harrison et al. (2024) found:

•	 A positive relationship between news literacy 
and civic engagement among UK primary 
school children aged 9-11, including, for 
example, between (i) children’s awareness of 
socio-political issues and their motivation to 
follow the news, (ii) such awareness and their 
self-reported ability to evaluate news stories, 
and (iii) their participation in civic life (e.g., 
through community involvement) and their 
interest in the news. These findings suggest 
that news literacy education might have wider 

implications for society in general.

•	 The NewsWise programme improved the ability 
of participating 9-11-year-olds to detect “fake 
news”. This improvement was sustained over 
time, although some schools performed better 
than others and school engagement remains a 
challenge given competing curricular demands.

The working group believes there is a need to 
create a shared understanding of the role of 
news and how it works from the perspectives 
of different groups of stakeholders: in particular, 
news audiences, policymakers, educators and 
students, and the news industry. The working 
group recognises that news literacy draws on more 
general skills, knowledge and practice – especially 
critical thinking – that apply to all aspects of 
people’s lives. News literacy education is part of 
creating awareness and understanding of how 
societies are structured and function, and this 
includes appreciating the importance of local news 
organisations and their role in local democracy. 
The aim is lifelong learning – but with a particular 
emphasis on children and young people – that 
gives people of all ages the skills to make informed 
decisions that impact their lives in terms of issues 
such as health, education, employment, security 
and safety and how to vote.

21Harrison, Tom, Gianfranco Polizzi, and Shane McLoughlin. Educating and Measuring News Literacy and Civic Engagement in 9- to 11-year-olds. 

Jubilee Centre for Character and Virtues, University of Birmingham, 2024. https://www.jubileecentre.ac.uk/project/news-literacy-and-civic-

engagement/, 3.
22Martens and Hobbs and Hobbs et al. cited in Yeoman, 2023, 10.
23Steel et al. and UKRI in Gibson et al., 2022, 3.
24More information about NewsWise at https://theguardianfoundation.org/programmes/newswise.
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Challenges And 
Opportunities
The working group identified the following 
opportunities and challenges for news audiences, 
policymakers, educators, students and families, 
as well as for the news industry when it comes to 
securing the provision of news literacy education in 
the UK over the next decade.

UK audiences’ access to, appreciation of and trust 
in news is highly nuanced, with distinct differences 
according to age and other demographics. For 
example:

•	 Gibson et al.25 found that the UK public are 
actively invested in and strongly supportive of 
quality journalism but are currently alienated 
from the news process. News could be 
achieving far more than it currently is, the 
study found, particularly in terms of living up to 
the values respondents expected of news. The 
study also found respondents’ trust in news 
was low.

•	 According to the latest Ofcom report on news 
consumption in the UK, 96% of UK adults 
continue to consume news in some form, 
but the ways in which they access news are 
shifting. In 2024, online news consumption is 
now on par with TV and on-demand services, 
with 71% of adults accessing news through 
both platforms. Social media remains a 

For Audiences

significant driver of online news, with 52% of 
UK adults using it as a news source. Younger 
audiences show a strong preference for online 
news, with 88% of 16–24-year-olds using 
online platforms, 82% of whom access news 
via social media. In contrast, TV is still the 
dominant source for those aged 55 and over, 
with 85% using it for news, although more than 
half (54%) have also adopted online news 
sources.26

•	 Both adults and children appear to trust 
traditional news sources more than news on 
social media, although family members were 
children’s most trusted source of news.27

•	 More and more UK adults are starting to avoid 
news, partly because news coverage puts them 
off – they find the news depressing, irrelevant, 
unintelligible and they feel there’s nothing they 
can do about all the problems they see in the 
news.28

These findings highlight the significant role social 
media plays in the ways adults and children in the 
UK access and experience news. By being aware of 
and responsive to such nuances, differences and 
trends in news consumption, policymakers, news 
literacy educators and the news media can build on 
the apparent belief in news and its role in society 
that many UK citizens still have.

25Gibson et al., News Literacy Report, 2022.
26Ofcom. News consumption in the UK: 2024. 2024, 3
27Ofcom. Children and Parents: Media Use and Attitudes Report. 2024, 14.
28Toff, Benjamin, Ruth Palmer, and Rasmus Kleis Nielsen. Five Things News Media Can Do to Respond to Consistent News Avoidance. 2024. https://

reutersinstitute.politics.ox.ac.uk/news/five-things-news-media-can-do-respond-consistent-news-avoidance (accessed July 10, 2024).
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There is already an acceptance among 
policymakers of the concept that news literacy is 
training for civic engagement.29 But that has yet 
to result in a coherent policy framework for news 
literacy education. For example:

•	 Components of media, information and news 
literacy already exist across different subject 
areas in UK curricula, including English, 
Citizenship, Digital Literacy and History. However 
these skills are not named as such, and are not 
necessarily identified by schools and teachers 
as being part of news literacy, or that this is a 
core set of skills that children need to develop.

•	 The sustainability of news media seems to 
have been the Department of Digital, Culture, 
Media and Sport’s rationale for news literacy 
education run by news producers.30

•	 Meanwhile, Ofcom’s ‘Making Sense of Media’ 
programme looks to improve the online skills, 
knowledge and understanding of UK adults and 
children, and currently positions the regulator 
“as a catalyst and convenor working with a 
range of stakeholders across the media literacy 
ecosystem.”31

•	 Successive governments in the UK have cut 
funding to media literacy initiatives, including 
those run by Ofcom.32

For Policymakers
The power to shape news literacy education 
lies with government and civil servants, the 
working group believes, but the UK’s governments 
currently work in silos and, as such, there is a 
need to connect this work and to advocate for 
news literacy. Furthermore, given the role social 
media and other digital technologies play in the 
way people access and experience the news, 
news literacy education should be cognisant of 
efforts to regulate these technologies in the public 
interest, as current information ecosystems make 
it extremely difficult to differentiate between news 
and disinformation.

For news literacy education to be effective, 
policymakers should ensure that actors in all the 
nations of the UK have equal access to ongoing 
media literacy provision.33

29Yeoman, “The Challenge of Defining News Literacy”, 10.
30Department for Digital, Culture, Media & Sport, Online Media Literacy Strategy, 52.
31Ofcom, Children and Parents: Media Use and Attitudes Report, 4.
32Wallis, Richard, and David Buckingham. “Media Literacy: The UK’s Undead Cultural Policy.” International Journal of Cultural Policy 25, no. 2 (2019): 

188–203. https://doi.org/10.1080/10286632.2016.1229314, 188.
33Nel and Rymajdo, News Futures 2035 Final Report, 47.
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As earlier explained, there are already a range of 
news literacy education initiatives in UK schools34 

and broader media and information literacy skills 
are is already present in the UK school curricula.35

However, the delivery of news literacy education 
is reliant on external providers, and there is a need 
for critical news literacy to be embedded more 
extensively within schools.36 The working group 
believes the fragmented nature of the existing 
policy framework contributes to this fragmented 
and limited delivery of news literacy education, with 
media and information literacy education in schools 
limited to aspects of the Personal Social Health and 
Economics (PSHE) curriculum, or annexed to Media 
Studies, which is an optional, minority subject. 

We propose that news literacy should be 
recognised as a core skill, and that the core 
competencies of news literacy must be a part of 
every child’s education, with support for schools 
and colleges to implement this. A role in each 
institution with responsibility for the delivery of 
news and media literacy will ensure that this is put 
into practice at school and college level. The UK 
can look to other countries for ample inspiration as 
to how news literacy can be mainstreamed within 
education.

Participants in the News Futures 2035 study 
echoed UNESCO’s belief that educators have a 
role in helping learners of all ages understand 

For Educators, Students 
And Families

the wider digital environment in the context of 
rapid technological changes.37 However, for this 
education to be effective, policymakers should 
ensure that actors in all the nations of the UK have 
equal access to ongoing media literacy provision.38 
In turn, academia should focus on how to better 
evaluate the effectiveness of provision on offer, 
and news industry actors should encourage media 
leadership, enabling citizens to be part of the public 
discourse about media literacy.39

Expanding on these findings, the working group 
believes that news literacy education could aim to 
instil in children and young people the confidence 
to participate in public life and debate rather than 
simply teaching them how to avoid harm online. 
Parents are integral to this process, particularly 
given that family members are the most trusted 
source of news for many children and young 
people. While they have a responsibility to support 
their children in developing the critical thinking 
skills required to engage safely and critically with 
news (e.g., through open conversations), they also 
need to be supported to develop these crucial 
skills.

To ensure all sections of the population are news 
literate, news literacy should be taught as part 
of the government’s lifelong learning provision. 
This could be delivered by consultants to take the 
pressure off teachers and publishers who currently 
provide the bulk of news literacy education.

34Harrison et al., 2024; Yeoman and Morris, 2024.
35Yeoman, “The Challenge of Defining News Literacy”, 2023.
36Yeoman and Morris, “The Place of Media Organisations in the Drive for Post-pandemic News Literacy”, 2024.
37Nel and Rymajdo, 45.
38Nel and Rymajdo, 45.
39Nel and Rymajdo, 45.
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While the news industry is a provider of news 
literacy education, journalists may also lack 
proficiency in news literacy in today’s fast-
changing technological and social environment,40 

with opportunities to make news literacy part of 
journalists’ training.

In turn, this might help journalists understand why 
more and more people in the UK deliberately avoid 
the news. Toff et al.41 found that news avoiders 
tended to:

•	 Find it difficult to distinguish between 
professionally produced information and other 
information.

•	 Be unaware of journalism’s role in a democracy 
and how news is reported and produced.

•	 Lack the critical skills to seek out diverse 
sources of information and to understand the 
context of news stories.

Therefore, “improved and expanded efforts at 
basic news media literacy” was a way “to empower 
citizens and address news avoidance” by not 
only cultivating critical thinking but also helping 
people “to decide which news media, with all their 
imperfections, are good enough for their present 
purposes.”42

For The News Industry

40Foà, Caterina, Vítor Tomé, Dina Margato, Miguel Paisana, Miguel Crespo, and Gustavo Cardoso. “Roles of Journalists in Media Literacy Initiatives: 

Trainees and Trainers. Continuity, Collaboration, and Sustainability of Media Literacy Trainings to Mitigate Disinformation in Portugal.” Profesional 

de la información 32, no. 6 (2023): e320621. https://doi.org/10.3145/epi.2023.nov.21.
41Toff et al, Five Things News Media Can Do to Respond to Consistent News Avoidance, 2024.
42Toff et al., 2024.

An approach to news literacy education that 
encourages critical thinking is likely to prompt 
questions and debate about news bias and the 
news industry’s lack of diversity that would be both 
a challenge to the industry but also an opportunity 
to address these issues with its audiences.
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The Way Forward
Reflecting on these opportunities and challenges, 
the working group identified the following key 
factors that influence the future delivery of news 
literacy education in the UK (“driving forces”), 
before homing in on “critical uncertainties” – 
influencing factors that were both highly important 
and highly uncertain. The working group then 
explored four scenarios based on permutations of 
these critical uncertainties. The scenarios informed 
the group’s recommendations for securing the 
delivery of critical news literacy education.

The working group identified the following factors 
that influence critical news literacy education in 
the UK:
 
Public Opinion – This includes generating 
awareness of the importance of news literacy 
education and convincing policymakers as well as 
parents, senior leadership teams and governing 
bodies at schools of its necessity. This would 
also entail identifying news literacy champions 
– including parents, teachers and journalists 
– who could advocate for time, money and 
other resources to be allocated to news literacy 
education, and who could also form a network of 
relevant expertise.

•	 Civil society organisations could also play 
an important role both in creating awareness 
among their members and lobbying for policies 
and resources for news literacy education that 
caters for these groups.

•	 Meanwhile, consulting with and gaining 
the interest of teachers and building their 
confidence would be key to creating an interest 
in news literacy education among young people 
and responding to making sure young people’s 
interests were addressed in its design and 
delivery.  

Driving Forces

 
Top Level Support – This is key to addressing 
many of the other drivers. Leaders within the 
government’s Department for Education have a 
huge influence over the delivery of news literacy 
education in schools, as do relevant education 
policy and decision makers within regional and 
local governments. This involves finding decision 
makers ready to champion news literacy education, 
perhaps by linking it with other political priorities.
 
Fragmentation – Members of the working group felt 
the current disjointed approach to news literacy 
education at the levels of both policy and delivery 
was a negative influence that could be remedied 
by better coordination (see recommendations).
 
Resources – The working group identified the 
following key resource issues:

•	 Curriculum development – Educators having 
the necessary time to develop news literacy 
education programmes and to deliver / receive 
training.

•	 Long-term funding for the development and 
roll-out of news literacy education across the 
country.

 
Technology Companies – The major technology 
companies, in particular those responsible 
for social media and – increasingly – artificial 
intelligence (AI), have a profound influence over the 
public’s access to news.43 News literacy education 
has to include developing an understanding of how 
these technologies work and how they shape the 
news people access, while the companies that 
own these technologies are part of the solution 
to securing the kind of news literacy education 
envisaged by the working group.
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International Events – Pan-national bodies such 
as the EU44 and NATO45 are already shaping 
the formulation and delivery of media literacy 
education in Europe and beyond as a response to 
the threats posed by disinformation. Meanwhile, 
disruptive world events that involve a proliferation 
of disinformation provide further impetus to this.
 
The Media Industry – As the main producers and 
distributors of news, as well as being able to shape 
public opinion about news literacy education. 
Leading news providers are currently behind 
some of the UK’s existing news literacy education 
initiatives.

The working group went on to identify the following 
factors that are both the most important and most 
uncertain when it comes to securing news literacy 
education in the coming 10 years:
 
Awareness And Promotion Of News Literacy

Government, civil society as well as news 
producers and distributors all have a role to play in 
making different sections of society aware of news 
literacy and its benefits within a given context. 
This collective role is driven by “enlightened self-
interest” whereby each stakeholder stands to gain 
from news literacy education but in a way that has 
an overall benefit for society.

The Delivery Of News Literacy Education

Here both the education system and the news 

Critical Uncertainties 

industry have roles to play in developing the 
capabilities – critical thinking, skills and tools – 
needed for news literacy education to be effective 
at scale.

Combined, the awareness and delivery of news 
literacy education enables citizens to engage 
meaningfully in their societies. Creating synergy 
between awareness and delivery involves:

•	 Getting the most out of existing news literacy 
education initiatives.

•	 Working together to identify and scale best 
practices in a way that encourages joint 
learning.

•	 Creating trust and a shared understanding of 
news literacy education.

•	 Making sure there is consistent funding for 
news literacy education, particularly when it 
comes to scaling up best practice.

•	 Having a shared and supported framework for 
news literacy education so that everyone is 
working towards similar goals.

•	 Realising the economic and social value of 
news literacy education, and how the two 
can be mutually beneficial. For example, news 
literacy education could encourage more news 
consumers for the media, but this should 
ultimately be with a view to encouraging civic 
engagement and democratic participation.

44Details of the EU Commission’s media literacy guidelines can be found at https://digital-strategy.ec.europa.eu/en/news/commission-publishes-

its-media-literacy-guidelines.
45For a defence and security perspective of media literacy and media literacy education, see Ventsel et al. (2023).

43The News Futures 2035 project’s definition of public interest news embraces both producers and distributors of news. The latter includes the 

owners of social media and other technologies that adults and children in the UK increasingly use to access their news. News Futures 2035’s 

definition of public interest news is as follows: “News and other information from identifiable producers and distributors committed to high ethical 

standards and best practices in journalism, who can be held to account by the public. This content must be accessible to the public, who should 

be able to understand it, and assess for themselves its benefits.” (Nel and Rymajdo, 2024, 12).
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Recommendations
Forging a more comprehensive, better coordinated 
approach to news literacy education – one that 
fosters critical thinking about the news and its role 
in society – is a theme running through the News 
Futures 2035 project and the working group’s 
deliberations.

In their most optimistic, long-term scenario 
for the supply of trusted public-interest news, 
participants in News Futures 2035 envisioned 
equitable access to public-interest news that in 
turn leads to increased trust in the media; higher 
media literacy which results in better engagement 
with the democratic process; and a public willing to 
pay for news.46 Mindful of this, the working group’s 
recommendations for enhancing news literacy 
education in the UK are as follows:
 
1.	 Mandate the provision of news literacy for 

every student in every school and college 
across the nations of the United Kingdom: 
While the working group notes the vital work 
of effective but small-scale news literacy 
initiatives across the UK, the only way to 
ensure news literacy education for all is for 
the Department for Education to implement 
it comprehensively within a media and 
information literacy educational framework, 
from primary through to higher education. As 
a result of this, it should be reflected in the 
Education Inspection Framework (EIF) within 
the key judgement area of students’ personal 
development. This will ensure foundational 
knowledge and critical thinking skills are 
developed early and reinforced continuously.

2.	 Expand lifelong learning and broaden 
educational participation: Ensure that news 
literacy education encompasses not only 
formal education sectors but also promotes 
lifelong learning, involving diverse actors 
beyond traditional educational institutions, 
including from industry, policy, civil society and 
academia. To that end, as part of media and 
information literacy, news literacy should be 
included as an element of all digital inclusion 
programmes and interventions designed to 
promote not just digital access, but also digital 
skills. This will ensure that any citizen who is 
helped to expand their online activity through 
such programmes will have the knowledge and 
critical thinking skills to keep themselves safe 
and well informed, as well as the functional 
skills required to use digital technologies 
practically. Digital inclusion without media 
and information literacy risks leaving people 
vulnerable, so more must be done to ensure 
that the two are delivered in synergy.

3.	 Coordinate news literacy initiatives and 
funding through a News Literacy Forum and a 
government Minister with overall responsibility 
for Media and Information Literacy: Establish an 
ongoing multi-stakeholder Forum to coordinate 
and support news literacy initiatives within 
the national curricula and those operating 
outside it. This Forum would also serve as a 
process for structured engagements among 
all stakeholders, bringing together educators, 
media professionals, policymakers, and tech 
companies to collaboratively address the 

46Nel and Rymajdo, 20.
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challenges and opportunities in news literacy 
education. Echoing a similar call by the Media 
and Information Literacy Alliance,47 the working 
group also recommends that a government 
Minister be given overall responsibility for media 
and information literacy, with news literacy 
being an explicit part of their brief. This role 
would be tasked with coordinating activities 
(1) and (2), overseeing potential overlapping 
literacies, and driving responsibility and 
accountability across regulation, education, 
industry, and civil society.

47See https://mila.org.uk/ for further details.
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Useful Links, 
Resources And 
Further Reading
Media and information literacy Alliance (MILA)
https://mila.org.uk/what-is-mil/
 
UK government online media literacy strategy
https://www.gov.uk/government/publications/
online-media-literacy-strategy
 
News Literacy Network (run by National Literacy 
Trust)
https://literacytrust.org.uk/policy-and-campaigns/
all-party-parliamentary-group-literacy/fakenews/
newsliteracy/?saved#cookies-form
 
Making Sense of Media network (Ofcom)
https://www.ofcom.org.uk/media-use-and-
attitudes/media-literacy/network
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